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Coca-Cola Andina successfully closes the acquisition of Companhia de Bebidas |piranga in Brazil

(Santiago-Chile, October 12th, 2013) On October 11th, 2013, Rio de Janeiro Refrescos Ltda. (“RIR”), a subsidiary of Embotelladora Andina
S.A. (“Coca-Cola Andina”) in Brazil, closed the acquisition of 100% of the capital stock of Companhia de Bebidas [piranga (“Ipiranga”) in an
all-cash transaction. This acquisition was previously arranged between the parties through an agreement signed on July 10th, 2013.

The final price paid amounted R$1,155,445,998.-.

Ipiranga is a leading bottler of The Coca-Cola System in Brazil that operates in certain territories of the states of SGo Paulo and Minas
Gerais. During 2012, its sales volume amounted to 89.3 million unit cases, with revenues amounting to R$695 million, and an EBITDA of
R$112 million.

Miguel Angel Peirano, CEO of Coca-Cola Andina, stated “We successfully closed this fransaction, allowing us fo start capturing the
synergies estimated in at least R$10 million per year, and also fo share best practices between the franchise we currently operate in Brazil
(Rio de Janeiro and Espirifu Santo) and piranga. This will enable us to continue strengthening our leading position in the Coca-Cola
system in Brazil, and create valve and new opportunities for our shareholders and collaborators. We will start integrating the results of
lpiranga as of October 2013. This acquisition highlights our objective of being a consolidator of the Coca-Cola system throughout Latin
America’.

About Embotelladora Andina S.A. (“Coca-Cola Andina’)

Coca-Cola Andina is among the largest Coca-Cola bottlers in the world, servicing franchised ferritories with almost 50 million people and delivering during 2012 more than 3.3
billion liters of soft drinks, juices, and bofttled waters. Coca-Cola Andina has the franchise to produce and commercialize Coca-Cola products in certain ferrifories of Argentina,
Brazil, and Chile and in all of Paraguay. The Company’s proposal fo generate value is being leader in the non-alcoholic drinks market. developing a relationship of excellence
with consumers of its products, as well as with its employees, customers, suppliers and with its strategic partner Coca-Cola. Andina has been listed on the Santiago Stock
Exchange (Bolsa de Comercio de Santiago) and on the New York Stock Exchange. For more information, visitwww.koandina.com.

About jpiranga

Ipiranga was founded in 1948 and produces, distributes and sells soft drinks under the license of Coca-Cola. |piranga operates in parts of the states of Sdo Paulo and Minas
Gerais in Brazil, covering a population of over 4 million people. As of December 2012, |piranga’s net revenues for the last 12 months were R$695 million, with sales volume of
over 89 million unit cases. For more information, visit www.bebidasipiranga.com.br.

This release may contain forward-looking statements reflecting EmbotelladoraAndina’s good faith expectations and are based upon currently available data; however, actual resulfs are subject fo numerous
uncertainties, many of which are beyond the control of the Company and any one or more of which could materially impact actual performance. Among the factors that can cause performance to differ
materially are: political and economic condlitions on consumer spending, pricing pressure resulfing from competitive discounting by other botflers, climatic condiitions in the Southern Cone, and other risk
factors applicable from time fo time and listed in Andina’s periodic reports filed with relevant requiatory institutions, also available on our website under “The Company-Risk Factors. “site.
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