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Coca-Cola Andina announces distribution agreement with Campari Group in Brazil 

 
Coca-Cola Andina, together  with the Coca-Cola system in Brazil, have signed an agreement to distribute Campari Group’s (“Campari”) 
products in the country. This distribution will provide for strategically defined actions for each state or region, especially with respect 
to portfolio. 
 
“As we have been doing in recent years, we continue to add new categories to our business platform, to become a total beverage 
company. We are sure that our partnership with Campari in Brazil will bring great benefits to both companies, as well as to consumers 
and customers. With the granularity of our logistics network and sales force, we will be able to significantly increase the presence of 
Campari products in our territory", explained Miguel Ángel Peirano, Chief Executive Officer of Coca-Cola Andina. 
  
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Coca-Cola Andina is among the three largest Coca-Cola bottlers in Latin America, servicing franchised territories with almost 55.3 million people, delivering 828.3 million unit cases or 4,703 million liters of soft drinks, juices, 
bottled water, beer and other alcoholic beverages during 2021. Coca-Cola Andina has the franchise to produce and commercialize Coca-Cola products in certain territories in Argentina (through Embotelladora del Atlántico), 
in Brazil (through Rio de Janeiro Refrescos), in Chile, (through Embotelladora Andina) and in all of Paraguay (through Paraguay Refrescos). The Chadwick Claro, Garcés Silva, Said Handal and Said Somavía families control 
Coca-Cola Andina in equal parts. The Company's value generation proposal is to become a Total Beverage Company, using existing resources efficiently and sustainably, developing a relationship of excellence with consumers 
of its products, as well as with its collaborators, customers, suppliers, the community in which it operates and with its strategic partner The Coca-Cola Company, in order to increase ROIC for shareholders in the long term. For 
more company information visit www.koandina.com. 
 


